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normal ornot?

Do you splurge more—or less—than most women ? Compare
your money habits here. By Kerry Miller
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Sad, self-absorbed shoppers spend more

Study: Even a temporary bout of the blues can lead to extravagant buys

The Associated Prass
updaled 529 p.m. ET, Fi, Feb, & 20048

BOSTON - If you're sad and shopping, watch your wallet: A new study shows people’s spending judgment goes out
the window when they're down, especially if they're a bit self-absorbed.

Study participants who watched a sadness-inducing video clip offered to pay nearly four times as much money to
buy a water bottle than a group that watched an emotionally neutral clip,

The so-called "misery is not miserly® phenomenon is well-known to psychologists, advertisers and personal
shoppers alike, and has been documented in a similar study in 2004,

Thie new study released Friday by researchers from four universities goes further, trying to answer whether
temporary sadness alone can trigger spendthrift tendencies.

The study found a willingness to spend freely by sad people occurs mainly when their sadness triggers greater
“self-focus.” That response was measured by counting how frequently study participants used references to ™"
“me,” “my* and “mysalf” in writing an essay about how a sad situation such as the one portrayed in the video

would affect them personally.

The brief video was about the death of a boy’s mentor, Another group watched an emotionally neutral clip about
the Great Barrier Reef, the vast coral reef system off Australla’s coast.

On average, the group watching the sad video offered to pay nearly four times as much for a sporty-looking,
insulated water bottle than the group watching the nature video, according to the study by researchers from
Harvard, Carnegie Mellon, Stanford and Pittsburgh universities.

Thirty-three study subjects — young adults who responded to an advertisement offering $10 for participation —
were offered the chance to trade some of the $10 to buy the bottle. The sad group offered to trade an average of
£2.11, compared with 56 cents for the neutral group.

Despite the blg difference, participants In the sad group typically insisted that the video's emotional content didn
affect their willingness to spend more — an incorrect assumption, said one of the study's co-authors.

"This is a phenomenon that occurs without awareness,” Jennifer Lerner, a Harvard professor who studies emotion
and decision making, said in a phone interview. "This is really different from the idea of retail therapy, where
people are feeling negative and want to cheer themselves up by shopping. People have no idea this is going on.”

The researchers concluded sadness can trigger a chaln of emotions leading to extravagant tendendes. Sadness
leads people to become more focused on themselves, causing the person to feel that they and their possessions
are worth little. That feeling increases willingness to pay more — presumably to feel better about themselves,

"Because the study used real commodities and real money, results hold implications for everyday decisions, *
according to the authors of the study, to be published in the journal Psychological Science, and presented
Saturday at a meeting of the Society for Social and Personality Psychology.

Edward Charlesworth, 8 Houston-based clinical psychologist who was not involved In the study, suggested the
misery-is-not-miserly phenomenon Is repted in a culture that encourages people to buy to feel better.

“Certainly, the advertising Industry knows that,” Charlesworth, citing as an example a 1970s McDonald’s fast-food
jingle, “You deserve a break today.”

Charlesworth frequently sees clients in his clinical practice who overspend to deal with difficulties.
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*It's not necessarily that you go to the mall and go on a shopping spree,” sald Charlesworth, author of a book on
stress management. “It's often more subtle — you spend a hit more on something than you normally would. But if
you magnify that over the course of a year, or a lifatime, those little things add up.”

Personal shoppers, who make a business of prowling the alsles for others, say they frequently see clients stray
from their budgets when they're feeling blue.

'Aruntmm-mtmam:-nmnm.ﬂﬂnmwﬂhmm.
“They say, If I can have these wonderful shoes, 171 look better, and feel batter.”

ummmmlwmummmmmmmmﬂﬂmptﬂmwm or
whatever, didnt make them feel better, and then there's that sense of, "Oh my God, why did T spend money on
this?™

The study released Friday was funded by grants from the National Science Foundation and National Institute of
Health. Besides Lerner, the other study authors were Carnegie Mellon’s Cynthia Cryder, Stanford's James Gross,
and the University of Pittsburgh’s Ronald Dahl.

© 2008 The Assoclated Press. All rights reserved. This material may not be published, broadcast, rewritten or
redistributed.
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L2e) The Question

WHAT'S YOUR...

Best Beauty Trick?

9 women share their tried-and-true secrets.

Makeup in Minutes

The best discovery I've made: The

5 Mininte Face by Carmindy of TLC s
What Net to Wear [ use a littfle foundation
ini the center of my face, spot on concealer
and apply highlighting shadow in the
cornier of my eves and under the brows.
Then I line my lash lne, curl my
eyelashes and add pink blush 1o the
apples of my cheeks. [ finish
off with Mark Glow Baby
Glow Lip Gloss in Pink
Crush (85 shopavon

BY TRACEY CEURVELS

s, [t's amazing how put together one
can look in five minutes fat!
Elizabeth Mateo, 37, Wew York City

Faux Eye Lift

As I've gotten into my Late 30g, M've
noticed my upper evelids are beginning
to sag a litle—something plastic
surgeons call “hooding.”
Rather than going under the
knife, I use a darker eve shadow in
the crease of my eyelid to give my eyes
depth and combar that tired look. Also,

applying cyeliner on your lower lids can
make your eyes look smaller, so 1 apply
eyeliner only to my upper lids, close to
my lash line. | use an eggplant-colored
eye pencil by MAC because purple hues
make green eyes look greener.

Ann Lozier, 39, Madizor, Wisconsin

MAC Eye Kohl Liner In Prunella, 514,
maccosmetics.com; Smashbox Eye
Shadow Trio, $28, smashbox,com.

Camouflaging Dark Circles

I'm an African-American woman with
hereditary dark circles under my eyes.
It's taken me decades to figure out how
1o mask them, but sbowt
six years apo, | discov-
ered The Make-LUp
Center in Manhattan,
which specializcs in stage
makeup and also has everyday
cosmetics for women of all calors.
finally found concealers in
the right shades that are
heavy enough to cover
my problem arca
adequately without
making it look
as if I've got
a ton of cye
makeup on.
I'm no longer
self-conscious
aboart my dark
circles, which is
miraculows since it’s an issue I've
lived with since childhood!

Katyn fohnson, 38, New York City
DermaCaolor Comouflage Creme, $20,
make-up-center com.

Easy Makeup Removal

1 recommend Albolene Molsturizing
Cleanser (512, drugstores) to remove
stubborn mascara—it's gentle and easy
to wse. A friend of mine removes stige
makeup with it, 3o [ figure it's good
enough for mel

Sarah Emily Dster, 29,

Greenwich, Connecticut
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PRESS RELEASE

Kalyn Johnson is lawyer turned fashion stylist based in New York city. Prior to becoming a stylist,
Kalyn worked for ten years as a corporate attorney for a large international law firm. Based on her
interactions with colleagues, clients and acquaintances, Kalyn observed that many of the professionals she
came into contact with were not dressing to maximize their workplace potential. Each crop of new
associates who joined her firm only reinforced the viability of a styling business focused on professionals. In
2007, Kalyn launched Siyle by Kalyn Johnson, a personal and corporate style consultancy providing
professionals with service in the following areas: Corporate Seminars, Wardrobe Makeovers, and Personal
Shopping Services.

Kalyn is a true New York fashionista and she is always impeccably turned out. Her personal style
has been described as modern and chic with a unique flair. Kalyn's corporate seminars focus on first
impressions and their lasting impact; she provides unique tools for men and women alike to elevate their
personal style to the next level. In addition, when working one-on-one, Kalyn has an extraordinary ability to
assess what will be most flattering to a client within minutes of meeting him or her. Siyle by Kalyn Johnson
focuses on integrating style and lifestyle: “Personal style is about more than the clothes in your closet —it's
a reflection of the music you listen to, the restaurants you dine in and the way you live your life.”

Kalyn is a style expert on the nationally syndicated radio talk show, The Cooper Lawrence Show and
she’s been featured as a style guru on iVillage.com and as a shopping expert with the Associated Press. In
addition, she's a co-author of the cult classic, The BAP Handbook: The Official Guide ro the Black
American Princess.

“Kalyn is always ahead of the curve; her style tips, shopping secrets and
fashion sense will help you build a spectacular wardrobe. You will exude
confidence each and every time you walk out the door. * — Jennifer Turner,
Director, Legal & Business Affairs, EMI Music North America (New York,
New York)

“Kalyn's engaging personality combined with her fachion savvy help to make
what can sometimes be an intimidating and overwhelming process fun and
enjovable. " — April Miller Boise, Partner, Thompson, Hine & Flory
(Cleveland, Ohio)

To book Kalyn Johnson to speak at a corporate event or to learn more about Stwle by Kalyn Johnson,
please call 212.343.1228 or email infod@kalvnjohnson com.
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